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Visions	  and	  Possibili,es	  Behind	  
Ge1ng	  Demand	  Response	  To	  
Take-‐Off	  in	  Europe

CEER Workshop on CEER Advice on the take-off of a demand response 
electricity market with smart meters.

Brussels, 11 February 2011

Dr	  Philip	  E.	  Lewis
VaasaETT	  Global	  Energy	  Think	  Tank
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Text
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What	  
Customers	  
Really	  Want

3Friday, February 11, 2011

http://www.vaasaett.com
http://www.vaasaett.com


©2011	  VaasaETT	  	  	  	  	  	  	  	  	  	  www.vaasae/.com    
4Friday, February 11, 2011

http://www.vaasaett.com
http://www.vaasaett.com


©2011	  VaasaETT	  	  	  	  	  	  	  	  	  	  www.vaasae/.com    

Copyright 2011 VaasaETT
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DR / HEMS Offering Vision ‘Example’

How much  am  I Using , 
Spending, Saving? How can 

I save more?

I want to turn 
off my home 

when I am away, 
to save money 
and feel safer

Is my home 
Safe and 
Sound ?

I want an App to 
control and 

check my home

I want my home 
to be cool when 
I return, without   
wasting money 
while I am away

I  want to 
reduce my 

environmental 
footprint

Copyright 2011 VaasaETT
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What	  is	  in	  the	  
Market	  Now
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British Gas
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The Orb
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Source:  Interactive Institute

Source:  Tendril
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Considering 
affordability
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Source:  Panasonic

Text

Text
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Ge7ng	  
Customers	  
Involved
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SoluCons	  must	  be:

-‐	  Plug	  &	  Play

-‐	  Promoted	  as	  rela?vely	  
	  	  	  intangible	  customer	  partnered	  
	  	  	  service	  experience

-‐	  Taken	  beyond	  energy

-‐	  Rewarding	  not	  Puni?ve
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Thank	  You
More	  informa?on	  at

www.vaasaeH.com
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