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ACEREE  ceer /\ Monthly data shines some light

EU-27 electricity price development —Jan 21 — April 23
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< Emergency measures assisted

consumers but

« Energy expenditure
extremely high in some
Member States

« Measures in response to
the crisis needed but came
at a cost

« Support likely to continue
to be needed for some
going forward

* More targeted approach
may be needed
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In the short term, emergency measures

ACEREE  ceer shielded end consumers from price
Regulators S h O C k S
- Wholesale electricity prices peaked, but emergency Effect of emergency measures on retail prices — EU-27,

measures mitigated the increase in retail prices. June 2021 — Apnil 2023 (% and EUR/MWh)
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SUPPORTS COULD BE MORE

ACEREl ceer
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« Supports should aim to:
= Assist all consumers to Targeted Tailored
lower consum ption ; * Provided to those » Markets are
that need it different

and

= Protect vulnerable
consumers and
remove their
vulnerability going
forward.

* Must fit but not
distort signals

Temporary Energy
« Broad financial efficiency
supports should » 70% of buildings
be phased out in the EU do not
meet building
efficiency

standards
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ACERE CEER
Frere Reguiators WITH ASSESSING WHO THEY ARE...
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ACERIE CEER > < ~Availability and provision of
Epnn I ot / Information could be improved

Energy Regulators

 Many EU consumers still do not have
access to comparison tools or energy bills
compliant with EU law

« Stronger monitoring of contract uptake
needed as we move to a more flexible
energy system

« Consumer complaint processes should
improve to enhance the quality of service
provided
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« Consumer information campaigns can help
consumers to engage more actively
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of Energy Regulators

Regulators

©

Emergency situations call for trade-offs and compromises, however, some approaches
outperform others

Measures to shield end-consumers should be TEMPORARY, TARGETED, TAILORED.

Demand reduction and reaction: will be key in the future.
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Demand Trends — The Bigger Picture VVddSd

Aggregated Demand Patterns (EU2/) Past vs 2022
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Demand Trends — The Bigger Picture
Aggregated Demand Patterns (EU27/) 2022 vs Modelled
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Demand Trends — The Bigger Picture VVddSd

Aggregated Demand Change (EU27) in 2022

Demand change in 2022 (%) Gas demand change in 2022 (%)
In comparison with pre-crisis and pre-covid demand (average 2018-2019) In comparison with pre-crisis and pre-covid demand (average 2018-2019)
E |
=po o ~aax 0% rres
2 =6%
-3%
2 -30
3 -44
3 - -22 -30
3 -0
=8% - o9
4 -22% :
=0 -6 -11% 10
-3 3 -23 -9% e =7
~6% 13%)
o o
-3 g 5% -10% -6%
-5 . > =8% 6 -11
S e0% 5% 29
1 -62

® . »

12%

Absolute Reductions

across most of Europe

19



Demand Trends — Gas Belgium
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Demand Trends — Gas Germany Vddsd

Aggregated demand Residential demand
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Demand Trends — Elec + Gas Great Britain VVddSd
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Demand Trends — Elec Other Notable Res Markets
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Demand Trends — GGas Other Notable Res Markets
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Relationship between prices & demand VVdadSd
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Relationship between prices & demand VdadsSd
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The Background: Sustainability at our core =S3 | NETWORKS

ESB Networks: Delivering Ireland’s Delivering our Supporting Ireland’s Climate
electricity network for a clean Net Zero Strategy Action Plan
electric future
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The Challenge

=£\ NETWORKS

The Goal

Enabling the home of the future
powered by 80% renewable
electricity

The Challenge

As Ireland transitions from
dependency on fossil fuels to
renewable generation there will be

periods of time where there is a gap

in generation & supply.

The Opportunity

How can we support customers in
taking control of their electricity
usage and drive real behavioural
change to support Climate Action
Targets?

Support customers in playing a
part in beating the peak.




The Insight & Idea: Is This a Good Time?

=S3 NETWORKS

...................................................................................................................................................................................................
.

The Insight

People don'’t think about electricity: the detail of how
electricity is generated is not part of everyday life

From:

| use electricity when |
need it without thinking
the time of day matters

The Proposition
What time you choose to use your electricity matters.

| understand that the time
| choose to use electricity
matters, sign up to ESB
Networks pilot to learn
how to take control of my
energy usage

Educating people that
how we use electricity
matters, inviting people
to join our pilot
empowering them to
take control




Simple and effective communications

Q. \'sagood time to
A \our dishwasher?

Is this a good time/]

Find out the use your dishwasl/f

best times

_Sdays

LED lightbulb use

86,

Thisisagood ‘}
time forall = . SSIERNE
electricity §| - &0 \i :
stomers ol

You can join the pilot prog;
of your supplier, at esbnet: Sign up to our pilot programme EQ usage at esbnetwor,
at esbnetworks.ie/pilot L




Make it simple and understandable




The Customer Journey — Mary =63 | NETWORKS

{ , ) “how do we support Mary?”
......:(‘“\‘ ;;f \ 9

ENGAGEMENT & REWARDS : TAKING CONTROL
EDUCATION SUPPORT DURING & CHANGING
PEAK EVENTS BEHAVIOUR

Join'ls This a Good Time?'
pilot




Pilot Results =£\ NETWORKS

Business Objectives Communication & Marketing Objectives
Customer Engagement & Behavioural Customer Engagement & Behavioural
O O O Overall media campaign reached 100% of
: 18k 88 /0 23 /0 : 100 /O target audience at a frequency of 104.4 times :
: _ : N : : (25+/Home Owners/Renters) :
: active : Of participants : increase of R T ;
: customers : signed up for =SS CHUSEOIISE : _
: :  our‘Energy : awareness of : pshedgls-
5 : , : _ : all Digital channels  :
: : events :  peak time : -
: S D 000 00000000000000000000000000000000000000000000000000000000000000000000NcNCN0NRNRNIIIIIITINIS <
: +4O OOO Behavioural change: : 7 5()/ of people felt IAGT campaign positioned
. : : ESB Network tainable brand
+40K actions reported E 5 O etworks as a sustainable bran

, ........................................................................................... ; ...........................................................................................
P 52% of customers signed up to the programme for sustainability reasons Key influencers & stakeholders across DECC, Suppliers, Councils, An Past,

* 350k customised emails & SMSs delivered, average open rate 60% : : partners actively supporting across Social Platforms, internally and inviting
: * 91% participants happy with email communications : : team into deliver ‘thought leadership’ events .
« * 30% of partiCipantS offered to be part of focus groups to influence future direction E E SEAI endorsed all of our communications content.

Following improvements from phase 1 95% found the sign up process easy

° .
oooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo




What’s Next?

There is a journey we must continue to bring customers on...

Awareness of
key concepts

Wider public

asa NETWORKS
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=53 werwomes

Is this a good time?

Thank
You

Take more control of
your home’s electricity

Scan this QR code to sign up to our
programme o visit esbnetworks ie/pilot




Q & A and close

Natalie McCoy
CEER
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Closing remarks

Natalie McCoy - CEER



Thank you.

In case of follow-up questions on the reports, please reach out to us: press@acer.europa.eu

The contents of this document do not necessarily reflect the position or opinion of the Agency.
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